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Business English must be seen in the overall contextof English for Specific Purposes (ESP)
Business Englishimplies the definition of a specific language corpus and em-phasis on particular
kinds of communication in a specificcontext. (Mark Ellis, Christine Johnson, 2002:1) 7 55 <15 &
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Talkabout your air- traveling experience , “#4= ] hiX — & 45 & 55 5 & D TAC IR 28000
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